	Course title
	Consumer Behavior

	Lecturer
	dr Monika Hajdas

	Level
	bachelor

	Length
	30 / L:15, W:15

	Type
	major course 

	Form
	Lecture, workshop

	Content
	1. Introduction to consumer behavior. Key terms and concepts. Multidisciplinary character of studying consumer behavior.  Factors influencing consumer behavior. Consumer insights as a main outcome of studying consumer behavior. 

	
	2. Discovering consumer insights. 

	
	3. Demographic factors influencing consumer behavior. Key demographic trends: aging society, the rise of a single person households, global urbanization. 

	
	4. Discovering consumer insights connected with key demographic trends. Methods: observations, netnography, F2F interviews

	
	5. Cultural factors influencing consumer behavior. Cultural symbols, heroes, rituals and values. Semiotics and its role in analyzing a cultural context of consumer behaviour. Cultural norms, tensions and myths. Cultural codes.

	
	6. Cultural factors influencing consumer behavior – semiotic research. 

	
	7. Social factors influencing consumer behavior. Social influence. Social class and reference groups. Opinion leaders. Family lifecycle. Lifestyle. 

	
	8. Key trends in contemporary lifestyles

	
	9. Psychological factors influencing consumer behavior. Personality and psychographics. Motivation and involvement. Attitudes. Adoption and diffusion of innovations.

	
	10. Changing consumers’ attitudes.

	
	11. Consumer decision process. Problem recognition. Information search. Evaluation of alternatives. Product choice. Purchasing processes. Post-purchase behavior.

	
	12. Test.

	
	13. Final projects presentations.

	
	14. Final projects presentations.

	
	15. Course closure – synthesis . Feedback on final projects. 

	Prerequisites
	· English language proficiency

· completing courses “principles of management and “marketing”

	Learning outcomes
	Knowledge: Students know and understand consumer behavior in relation to the business and marketing activities.  

	
	Skills: Students are able  to research and investigate consumer behavior, they can discover consumer insights using various research tools and techniques. 

	
	Competences: Students are able to present and discuss their observations and findings concerning consumer behavior

	Selected literature
	1. Hawkins D.I., Mothersbaugh D., Consumer behavior. Building marketing strategy, McGraw-Hill 2012

	
	2. Underhill P., Why we buy. The science of shopping, Simon&Schuster 2008

	Teaching tools
	lecture, audio-visual presentations, case studies, class discussion, individual projects

	Form of examination
	project work, written test


