	Course title
	E-Commerce

	Lecturer
	dr Jędrzej Wasiak-Poniatowski

	Level
	bachelor

	Length
	30 / L:15 W:15

	Type
	major course

	Form
	lecture and laboratory

	Content
	1. E-commerce market. Characteristics of the market. Basic issues and definitions. The development of e-commerce. Types of e-commerce.

	
	2. Functioning of the online store. Information technology supporting e-commerce: platforms, engines, servers.

	
	3. Online marketing. Common and alternative ways of advertisement. Functionality and design of online store. Comparison shopping engines.

	
	4. Online marketing. Search engine optimization, search engine marketing, web site optimization.

	
	5. Online marketing. Meaning of traffic statistics analysis. Keywords and relevance of content issues.

	
	6. Logistics of e-commerce. Place in the supply chain. Selection forms of shipping goods. The meaning of statistics of goods movement.

	
	7. Methods of payment and transactions. Systems supporting payments. E-wallets. Security of transactions. Ways of information protection. Insurance of shipments.

	
	8. Good and bad practices of online stores. The main principles of good online store.

	
	9. Building the online store. Conception. Sources of supply. Methods of shipping goods. Methods of payment. Returning of goods policy.

	
	10. Building the online store. Choosing shopping cart system. Engine installation and basic configuration. 

	
	11. Building the online store. Design: choosing and configuring template. Creating a functional website issues.

	
	12. Building the online store. Inserting content. Creating a database of goods.

	
	13. Building the online store. Testing the store. Modifications and improvements.

	
	14. Building the online store. Rules of analysing traffic statistics of online store. 

	
	15. Online advertising the store. Using of SEO and SEM methods and online catalogues.

	Prerequisites
	· English language proficiency

· knowledge of basic network solutions and communication and working in computer cloud

	
	Knowledge about general rules for working with office tools, web browsers.

	Learning outcomes
	Knowledge. Student has knowledge about working in collaborative environment. 

Student has knowledge about using online tools and virtual servers

	
	Skills: Student is able to work in collaborative environment, using online applications with remote access.

	
	Competences: Student knows the limits of his knowledge and understands the need for further education. Student is able to work in a team and solve problems together.

	Selected literature
	1. Daniel I., E-commerce Get It Right!: Essential Step by Step Guide for Selling & Marketing Products Online. Insider Secrets, Key Strategies & Practical Tips - Simplified for Your StartUp & Small Business, NeuroDigital LTD, Leigh 2011

	
	2. Clarke A., SEO 2016 Learn Search Engine Optimization With Smart Internet Marketing Strategies, Createspace Independent Publishing Platform 2015

	
	3. Samet O., Introduction to Online Payments Risk Management, O’Reilly Media, Sebastopol 2013

	Teaching tools
	lecture, practical examples, group discussions, individual assignments, individual presentations, group work

	Form of examination
	individual project and written exam


