	Course title
	Entrepreneurship

	Lecturer
	dr Joanna Radomska

	Level
	bachelor

	Length
	30 / L: 15, W: 15

	Type
	major course

	Form
	lecture and workshop

	Content
	1. 
	Entrepreneurial revolution. Entrepreneurship before and after Schumpeter. Alternative perspectives and critique.

	
	2. 
	Practical implications of basic theories. Intrapreneurship: the entrepreneurial firm.

	
	3. 
	Concept and sources of entrepreneurship. Personal, social and institutional sources.

	
	4. 
	Plan as a starting point for business. Sources of financing.

	
	5. 
	Sources of successes and barriers to the development of small enterprises in Poland and Europe. Successful entrepreneurs. Informational, legal, financial and institutional barriers.

	
	6. 
	Searching for business ideas and their verification. Advantages and disadvantages of franchising.

	
	7. 
	Business plan. Concept, structure and the most frequent mistakes.

	
	8. 
	Small business management. The role of the entrepreneur in the company.

	
	9. 
	Family firms. Examples and main advantages/disadvantages of managing family business.

	
	10. 
	Operational business plan. Market and competition analysis. Market value analysis, demand forecast and competition analysis.

	
	11. 
	Differences between invention, innovation and imitation. Entrepreneur’s origin dilemma. Entrepreneurial education.

	
	12. 
	Characteristics of an entrepreneur. Analysis of personality traits conducive to success in business. Case studies.

	
	13. 
	Characteristics of entrepreneurial companies. Case studies.

	
	14. 
	European and national policy-making. Fostering entrepreneurial growth.

	
	15. 
	Course summary.

	Prerequisites
	· English language proficiency

	
	· basic course in management recommended but not required

	Learning outcomes
	Knowledge. Students will become familiar with basic entrepreneurship theories and their critique. They will discuss the role of policy-makers and differences in national policy-making

	
	Skills. Students will exercise such skills as: team working, innovative ideas and presentations

	
	Competences. Students will learn how to prepare individual task-assignment and project work. They will also prepare a business plan presentation.

	Selected literature
	1. 
	Swedberg R., Entrepreneurship: The Social Science View, Oxford Management Readers, 2009.

	2. 
	3. 
	Burns P., Corporate Entrepreneurship: Building an Entrepreneurial Organization, Palgrave, 2008

	Teaching tools
	individual task assignment, case study, group work, lecture

	Form of examination
	home assignment, two project works and written test


