	Course title
	Public Relations

	Lecturer
	dr Magdalena Daszkiewicz

	Level
	bachelor

	Length
	30 / L: 15, W: 15

	Type
	major course

	Form
	lecture and workshop

	Content
	1. Public Relations – introduction. Defining public relations. The publics of PR. The functions of PR. Internal and external public relations.  History of PR: how public relations became the cutting edge of corporate power.

	
	2. Public relations management process. Where to start. Planning PR: strategic, tactic and operational decisions.

	
	3. Planning of PR activities. PR objectives. Planning communications messages. Public relations budgeting. 

	
	4. Creating the image through social responsibility.  Key concepts. Philanthropy and new technologies. Employee volunteering. Social programs and campaigns. Methods of communicating social commitment.

	
	5. Planning public relations campaigns. Backgrounding the problem. Preparing the proposal. Implementing the plan. Campaign effects evaluation. 

	
	6. Media relations Dealing with the media. Forms of cooperation. Press materials. Social media. 

	
	7. Public relations writing. Fundamentals of writing. Constructing messages. News release. Workshop. Case studies.

	
	8. Employee relations. Internal communication. Dealing with the employee public. Internal social media.

	
	9. Community relations.  Expectations and objectives. Community relations on the web. Mobile community relations.

	
	10. Government relations and lobbing. Lobbing the government. Dealing with local government.

	
	11. Crisis management. The crisis: the essence, features and types. Signs of a crisis. Planning  crisis PR. Social media crisis management.

	
	12. Communicating  during a crisis. Workshop. Case studies. 

	
	13. Product PR. The essence and a brief history of the product PR. Selected tools of product PR. Designing a product PR campaign.

	
	14. Public relations research. Types and methods of public relations research. Preparatory studies. Evaluation studies: monitoring, evaluation, performance measurement. Image studies.

	
	15. Ethics in PR. Public relations and ethics and law.  

 HYPERLINK "https://jigsaw.vitalsource.com/books/9780133869583/epub/OPS/xhtml/fileP70004858400000000000000000012A9.xhtml" \l "P70004858400000000000000000012BE" Corporate codes of conduct. PR ethics mini-cases. 

	Prerequisites
	· completing course “principles of marketing” preferred but not required

	Learning outcomes
	Knowledge: Students learn:  key terms and concepts related to public relations, PR forms, techniques and tools. 

	
	Skills: Students learn how to use PR procedures, they develop their skills of PR strategic and tactical planning. They acquire skills of PR writing. 

	
	Competences: The ability to analyze and propose solutions to problems of different publics. The ability to work in groups

	Selected literature
	1. Seitel, F. P., The Practice of Public Relations, Pearson 2014

	
	2. Gregory A., Strategic Public Relations Leadership, Routledge 2013.

	
	3. Newsom D., This is PR: The Realities of Public Relations, Cengage Learning 2013

	
	4. Lattimore, D., Baskin, O., Heiman, S., Toth, E., Public Relations: The Profession and the Practice, McGraw-Hill Higher Education 2012

	
	5. Bivins, T. H., Public Relations Writing: The Essentials of Style and Format, McGraw-Hill Higher Education, 2011

	Teaching tools
	lecture, workshop, case studies, discussion, quiz

	Form of examination
	partial tasks, written test


